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Media Engagement Policy 
Section 1 – Purpose 

(1) This Policy governs the representation of the University of Canberra (University) staff when 
responding to or engaging with traditional media. 

(2) This Policy addresses: 

a. the delegation of university staff authorised to provide comment in response to 
media enquiries on behalf of the University; 

b. guidelines for academic staff responding to media enquiries seeking comment 
related to their expertise or area of research; 

c. engagement with media, journalists and external parties seeking comment from the 
University; and 

d. media response management. 

(3) This Policy should be read in conjunction with the Media Engagement Procedure. 

Section 2 – Scope 
(4) This policy applies to all University staff who would engage with media in the following 

contexts: 

a. enquiries relating directly to the University of Canberra; 

b. enquiries relating to the matters impacting the Higher Education sector; and  

c. enquiries relating to academic expertise or news cycle commentary. 

Section 3 – Principles 

Public comment 

See the University’s Charter of Conduct and Values for the responsibilities of employees when 
making public comments.  

(5) Responding to and engaging in conversations with, or about, the University publicly 
through media (print, online, digital, television, radio or podcast) are further contained in 
the University of Canberra (Student Conduct Rules) 2023 and the University of Canberra 
Enterprise Agreement respectively. Any failure to maintain the expected standards of 
behaviour may constitute a breach of the Student Conduct Rules or the Enterprise 
Agreement. 

(6) The following appointed University of Canberra staff members are authorised to speak on 
behalf of the University or give delegation: 

a. the Chancellor on behalf of the University Council; 

b. the Vice-Chancellor and, under delegation from the Vice-Chancellor, the: 

https://www.canberra.edu.au/about-uc/policy-and-legislation/legislation/rules/University-of-Canberra-Student-Conduct-Rules-2023.pdf
https://www.canberra.edu.au/myuc-s/business-units/people-and-diversity/other-documents/APPROVED_University-of-Canberra-Enterprise-Agreement-2023-2026.pdf
https://www.canberra.edu.au/myuc-s/business-units/people-and-diversity/other-documents/APPROVED_University-of-Canberra-Enterprise-Agreement-2023-2026.pdf
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i. Deputy Vice-Chancellor; 

ii. Chief Operating Officer; all 

iii. all other University staff.  

(7) Where the matter of a media statement relates directly to a University of Canberra 
academic member of staff or subject area expert appointed at the University, they may use 
the University's name and address and provide the title of their university appointment to 
establish their credentials. University staff must ensure that they have undergone 
appropriate media training – either internal training provided by UC Media or by a 
Professional Media Training organisation – prior to any media engagement. 

(8) If a University of Canberra staff member is directly approached by a journalist to comment 
on matters relating to the University or their academic expertise, they must notify UC 
Media at ucmedia@canberra.edu.au prior to further engagement with the journalist. 

(9) In their personal capacity, University employees have the right to express their views 
publicly on matters of public interest provided it is made clear when sharing their views 
that they are doing so as private citizens and not as a representative or employee of the 
University of Canberra.  

Media engagement 

(10) Official University of Canberra media engagement in the form of media releases, media 
alerts, media opportunities and media pitches are coordinated through, and only issued by, 
the UC Media team. This ensures that:  

a. the University’s media engagement is coordinated, professional and appropriate for 
the intended purpose; 

b. approval by relevant staff, UC Executive and, where necessary, third-party partners 
is coordinated and executed in a timely manner; 

c. timing of media engagement is coordinated to avoid clashes with other University 
media or external engagement activities; 

d. there is awareness of what is being released to the media, and the associated 
preparedness to respond to media enquiries and monitor media outcomes; and 

e. facilitation of media interviews, coordination of approved written statements or 
responses, media deadlines are known and met, and availability of university 
spokespeople is known. 

Media spokespeople 

(11) The official media spokesperson on University governance, policy, financial, legal and 
corporate issues is the Vice-Chancellor.  

(12) The Vice-Chancellor may delegate the spokesperson role to another member of the 
University’s Vice-Chancellor’s Group or Senior Leadership team, according to the issue and 
nature of the media enquiry.  

(13) In the interests of academic freedom, academic members of staff are entitled to respond 
to, and comment on, media enquiries that align with their research expertise.  

mailto:ucmedia@canberra.edu.au
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(14) If an academic would like to proactively approach media to comment on an issue in the 
current news cycle, they should notify UC Media. 

(15) All media enquiries are channelled through the University’s central Media team responsible 
for media liaison, brief development and directing media enquiries to the appropriate 
University spokesperson.  

Critical incidents 

(16) The Associate Director, Media and Communications, or delegate, is a member of the 
University’s Critical Incident Management Team (CIMT) and provides strategic media liaison 
and communication counsel to the CIMT in the event of a critical incident. 

(17) The delegation for responding to matters identified as a Critical Incident lies with the Vice-
Chancellor or by delegation the Chief Operating Officer or alternate CIMT Lead. 

(18) The University has a comprehensive Critical Incident Management Plan that provides for:  

a. the assembly of the CIMT team to establish the circumstances and decide on the 
appropriate action and approach, including communication; 

b. the handling of media enquiries, in consultation with the Associate Director, Media 
and Communications or their delegate; and 

c. internal and external communication, and the management of enquiries. 

Section 4 – Procedure 
(19) This Policy is supported by the Media Engagement Procedure. 

Section 5 – Roles and responsibilities 

WHO  RESPONSIBILITIES  

Vice-Chancellor and President • Brand protection, reputation management and policy 
implementation.  

• Ensuring this policy is accurate and complies with the 
University’s legislation, associated policies and strategic 
direction.  

Associate Director of Media and 
Communications 

• Compliance in leading and implementing the Media Policy 
and communication with stakeholders is clear, consistent, 
and timely.  

• Media Officer 
• Communications Manager 
• Senior Communications 

Coordinator 
• Communications 

Coordinators 

• Delivery of the Media Policy. 
• Engaging with media and internal stakeholders in 

responding to and proactively engaging with media. 
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Section 6 – Associated information 

Legislation 

• The University of Canberra Act 1989 (ACT) 
• Human Rights Act 2004 (ACT) 
• Privacy Act 1988 (Cth) 
• Copyright Act 1968 (Cth) 
• Online Safety Act 2021 
• Information Privacy Act 1994 (ACT) 

University documents 

• Media Engagement Procedure 
• Photography consent 
• Social Media Policy 
• Social Media Procedure 

Section 7 – Definitions 

TERM DEFINITION 

Content Any material that is published or shared online including texts, 
imagery, graphics, videos, and audio clips. 

Media Media includes the following channels: 

• Print; 
• Radio; 
• Television; 
• Digital or online; and 
• Podcasts. 

Personal Information Has the same meaning as per the Information Privacy Act 2014. 

Primary Purpose Has the same meaning as per the Information Privacy Act 2014. 

Proactive Media Taking the initiative to inform the media of a good news story, a 
contentious one, or pitching a university academic expert to comment 
on a newsworthy matter.  

Reactive Media Media seeking comment from the University in response to a positive 
or contentious issue, circumstance or situation. 

Sensitive Information Has the same meaning as per the Information Privacy Act 2014. 

https://www.legislation.act.gov.au/a/alt_a1989-179co
https://www.legislation.act.gov.au/a/2004-5
https://www.legislation.gov.au/Details/C2014C00076
https://www.legislation.gov.au/Details/C2014C00291
https://www.legislation.gov.au/C2021A00076/latest/text
https://www.oaic.gov.au/privacy/privacy-legislation/state-and-territory-privacy-legislation/privacy-in-the-act#:%7E:text=The%20Information%20Privacy%20Act%20allows,access%20to%20their%20personal%20information
https://www.canberra.edu.au/myuc-s/business-units/DVC-and-VPFI/marketing/tools-templates/photography-consent
https://www.legislation.act.gov.au/View/a/2014-24/current/html/2014-24.html
https://www.legislation.act.gov.au/View/a/2014-24/current/html/2014-24.html
https://www.legislation.act.gov.au/View/a/2014-24/current/html/2014-24.html
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Social Media Channels Any account hosted via a third-party social media platform including 
Facebook, Instagram, TikTok, Twitter, LinkedIn and YouTube. 

University Stakeholders • Members of Council; 
• Chancellor; 
• Vice-Chancellor; 
• Executive Leadership Team; 
• All work areas within the University including portfolios, 

faculties, partnerships, businesses, and research institutes or 
centres; 

• Any University controlled, managed, or related entity, and any 
third party who may be approached by media for comment; 

• Student Representative Council; and 
• Students. 
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Status and details 
Status Current 
Effective Date 9 July 2025 
Review Date 9 July 2030 

Approval Authority 
The Honourable Bill Shorten 
Vice-Chancellor and President 

Approval Date 7 July 2025 

Custodian 
Andrea Visser 
Associate Director, Media and Communications 

Responsible Manager 
Reshma Jayesh 
Media Officer 

Enquiries Contact policy@canberra.edu.au 
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